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GENM - Leisure & Hospitality Corporate Structure
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Resorts World Genting, Malaysia
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Genting UK and Resorts World Birmingham, UK
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Resorts World Casino New York City, US
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Resorts World Bimini, Bahamas
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The Group’s Key Properties

Resorts World Genting Resorts World Casino New York City

A world-class integrated destination resort » ~7.5m visitors in FY2016

~20.0m visitors in FY2016 » Equipped with ~5,500 video gaming

machines (“VGM”) and other leisure

~ 10,000 rooms facilities

~ 11,000 employees

» ~ 800 employees

vV ¥V VY VY VY

~ 3.8m Genting Rewards Card members

~4.4m visitors in FY2016 » 78:22 joint venture

Operates 43 casinos » Offers gaming, accommodation, leisure and
* 4 International Markets casinos entertainment in the resort
* 39 Home Markets casinos > ~700 employees

> ~4,000 employees

GENTING Market capitalisation of RM 26 billion
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GENM - 9M16 Financial Performance at a Glance

> Malaysia operations

* Maintained a stable revenue and
US & adjusted EBITDA

In RM 'million Malaysia UK Total Total
Bahamas

> UK operations
Revenue o

* Higher hold percentage and debt
recovery in the premium players

ﬁdiUEtEd 1,689 1,785 4(5% .
EBITDA ’ ’ business

* |ncrease business volume from the
Adjusted

25% 29% - i
EBITDA margin non-premium pIayers segment

PBT 1208l 1172 t10% » US and Bahamas operations

* Higher business volume from

RWNYC
Tax (152)1  (275)| as%
* Favourable foreign exchange
movement
Net Profit 1,142 897 P27%

* Higher payroll costs from RWNYC
and higher operating expenses

relating to the premium players
GENTING business in RW Bimini
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GENM - Revenue and Adjusted EBITDA

REVENUE

RM' millions

10,000 ~

8,000 A

6,000 |

4,000 +

2,000 A

FY10 FY11

* Excludes construction revenue of RM1,741.5m from the developmentof RWNYC

7893

8328 8229 8,396

6,104

6,649

FY12 FY13 FY14 FY15 9M15 9M16

RM' millions

3,000 ~

2,500

2,000

1,500

1,000

500

ADJUSTED EBITDA

2,527*

2428

2248 2,310

1,789 1,689

FY10 FY11 FY12 FY13 FY14 FY15 9M15 OM16

* Excludes construction profit of RM13.4m in FY11 and construction loss of RM48.2min FY12
from the developmentof RWNYC

uUs&
Bahamas
16%

Revenue by location in 9M16:

UK
21%

GENTING

MALAYSIA

g

Malaysia
63%

Adjusted EBITDA by location 9M16:
us
UK 3%
15%

Malaysia
82%
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GENM - Capital Management Strategy

NET DIV PER SHARE (SEN)

500 5.year CAGR: 3%

7.13 7.10
7.00 -

6.00 -
5.00 -
4.00 -
3.00 -
2.00 -

1.00 -

0.00 -

2.80

3.00

Dividend

» Net div per share of 7.10 sen in 2015
* 5-year CAGR of 3%

» Net interim div per share of 3.00 sen
in 1H16

» Consistent payout ratio
«  FY15:32% (FY14: 31%)
* 1H16:27% (1H15: 27%)

Share Buy Back

FY10 FY1ll FYl2z FY1l3 FYl4 FY15S SM15 9M1e

GENTING

MALAYSIA

> Initiated since July 2007

> To date, bought back 269.6m shares
for RM911.3m

> 4.54% of total issued capital

13
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Malaysia L&H — 9M16 Performance Review

Operational Performance:

REVENUE
7,000 -
6,000 - sa18 5490 84 .., 5577
. 5,068
S 5000 -
x 4,096 4,116
§ 4000
S 3,000 -
2,000 -
1,000 -
T T T 1
FY10 FY1l FYi2 FYi3 FYld FY15 9SM15 SMI16
ADJUSTED EBITDA/EBITDA MARGIN
3,000 -
, 39% o
39% 3% - 40%
3504 35% 35% 35%  35%
2,500 - - - | 35%
2,107
1,980 2,042 4 575 L
S 2000 | ' 1850 1931 30%
-'f - 25%
=] | 1,427 14711
§ 1,500 L 20%
=
1,000 - - 15%
L 10%
500 -
- 5%
, , , 0%
FY10 FYll FYl2 FYi3 Fyld Fyls 9M15 SM16
@ Q—-t el
_ GENTING

> Revenue

* Marginally higher in 9M16 vs
9M15

* 5-year CAGR of 2%

> Adjusted EBITDA

* Remained consistent as
compared to 9M15

» Adjusted EBITDA margin stable at
35% in 9M16

15



RWG - Operational Statistics

VISITOR ARRIVALS ARR & OCCUPANCY
28.0 o
Ll Hotel Guests 200 100%
_ . 5%
24.0 @ Day-trippers 3% 949 953
19.9 20.2 20.5 19.6
S 200 ’ 150 so% X o0% 89% -
£ 15.3 s / 90%
c 16.0 14.4 =3
= 2 100 89 85%
S 120 4.2 44 = 81 82 84 80 83 80
- — =
8.0 80%
50 -
10.2 10.9
4.0 75%
f ! ! 0 -+ T T T 70%
FY10 FY1l1l FY12 FY13 FY14 FY1s 9M15 SMle FY10 FYil FY12 FY13 FYld FY15 SM15 SM16

Gaming Revenue Mix 9M16

Indonesian Others
59 5'3'E|JI
China
8%
Non-VIP VIP Singaporean
57% 15% Malaysian
E7%

O e et
GENTING

Hotel Guests’ Nationality 9M16
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GITP — Overview

» A major 10-year master plan launched in December 2013
» RM10.38 bil capital investment comprised, amongst oth :

20" Century Fox World theme park
1,300-room First World Hotel Tower3
New indoor theme park =
New all-suite premium luxury hotel

Sky Avenue lifestyle mall and Sky Plaza
New high-speed cable car system =
Additional luxury hotels

Additional infrastructure

@ @ bve bl ....... Opening in phases
_ GENTING 18



GITP — Development Plans

® HOTEL TOWERS

O e et
GENTING
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GITP — Construction Progress

ﬁr—ﬁ‘\—\ﬁ‘\\"ﬁ4
L ————
e ——— Al g
L —
L ——————
L ———
T —————
s ———————
W v v v O (4
‘e - —
0 VRV VW N N r
o —
oy T e e e A% \
v e e v g
o -
s

u
== Ry
—

=iy

—T

1
= z
.
g

'7,-,;:;:.
7 i

e

=1
b g




7))
(7))
Q
L
o0
(@
p
(a1
c
9
)
&
-
p
ofd
(7))
c
@
@
|
(a8
=
O

Taken in 4Q16

O =

ceeeeeeeeee. Mlid-hill development

GENTING




...eeeeeeee. NeW high-speed cable car system
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GITP — SkyAvenue
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SkyAvenue — Burger & Lobster

nglf Igthings

e Ty e A S A A._'\graﬁipening at
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GENTING

@ @ (et Asia’s first
_ GENTING 24



SkyAvenue Cafes Richard & Motorino

Exciting things
are happening at

J 2
| I
Motorino at SkyAveiEJ o dAE Bl 48 &
ﬂl;i:llllllllllnhllllllll

Excntlng things

are happening at

Amongst others
GENTING
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GENTING CASINOS
UNITED KINGDOM

@WWH
BIRMINGHAM

US &
Bahamas

NEW YORK CITY

@ Gt (vorlol
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BAHAMA
RESORTCASING MAKIMA

GENTING

MALAYSIA
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Genting UK — 9M16 Performance Review

REVENUE

290

324 317

234

160

259

FYll FYl12 FY13 FYl4 FY15 9SM15 SMile

£ "'mil

20

-20

140 ~
100 -
60

e

T T
-1 FY1l FY12 FY13 FY14 1"(‘1'5J M13

ADJUSTED EBITDA

1% 14% 14% 15%

a1 47 48

17%

43

- 21%

- 14%

- 7%

-60 -

-18

SM1e

-26

- 0%

L 7%

GENTING CASINOS

UNITED KINGDOM

» Group revenue 1 62% in 9M16
* International Markets P >100%
*  Home Markets 1> 6%

» Adjusted EBITDA of £43m in 9M16
(9M15: LBITDA £26m)

> Visitors P 6% to 3.2 milin 9M16

»  Further grow market share in the non-
premium players business segment

» Improve business efficiency

» Focus on stabilising operations and
growing business volumes at RW
Birmingham and online operation

28
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RWNYC — 9M16 Performance Review

FY11*

FYl2z FY1l3 FYl4 FYl5s SM15 SM1e

* Opened in Oct 2011

REVENUE
300
240 238 239
211
225 178 187
E 150
]
w
>
75
26
D T T T 1
FY1l* FY12 FY13 FYl4 FY15 SM15 sSMile
* Opened in Oct 2011
ADJUSTED EBITDA
130 - L e
42% M% 43% 1%
130 - 38%
.--._. | a0%
120 33%
E 26% 101 %8 - 30%
- 90 - 76 76
7
2 60 A 20%
30 - - 10%
7
0 4 0%

\ULSGirvoyd

CASINO
NEW YORK CITY

» Highest grossing VGM facility by gaming
revenue in Northeast US region

» Expanded gaming capacity from 5,000 to
5,500 VGMs earlier this year

> Revenue P 5% in 9M16

* Higher business volumes

» Average WPU at US$431 in 9M16
(9M15: USS451)

»  6.3mil visitors in 9M16 (9M15: 6.3 mil)

* RWNYC has approx. 42.3% market share in 9M16:
* RWNYC: USD650.5m (9M15: USD 620.7m)
* NY Statewide: USD1,536.6m (9M15: USD 1,468.9m)
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RW Bimini — 9M16 Performance Review

REVENUE
50 4
40 - 38
= 13p - - 27
E
2 20 -
-
10 -
0 _j | |
FY13* FY15 9M15 SM1e
*Openedin July 2013
ADJUSTED LBITDA
FY13* FY15 9M15 IMile

USD'mil

0 - . .
45 -
30 -
-45 -
-60 - -49 48
-63

-75 -

*Openedin July 2013

€ st
BIMINI

BAHAMAS
RESORT-CASINO-MARINA

> Revenue { 8% in 9M16

e Ceased Bimini SuperFast ferry
operations in January 2016

> Adjusted LBITDA of US$48m in 9M16
(9M15: USS49m)

» The 305-room Hilton hotel was
opened in June 2016

32



Hilton at Resorts World Bimini

Total project cost US$240 mil

305 room luxury marina hotel
e ~240 rooms opened in April 2015
* Remaining rooms opened in June 2016

Key features:
2 restaurants
A lobby piano bar
A rooftop pool
A bar and nightclub /' lounge
Spa and fitness centre L&
Meeting space for/up to 400 gues .
Private gaming salon
High end designer retall sho




Hilton at Resorts World Bimini

@ @wwu
S Hotel Exterior View

RESORT-CASINO-MARINA 34
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Other US Assets

First Light Resort and Casino — Massachusetts
» Located at the Taunton, Massachusetts

» GENM'’s appointment* as the manager of
First Light Resort and Casino is expected
to be for a period of 7 years

> Invested USS274 million in interest
bearing promissory notes

Omni and Hilton Operations - Miami

» 30-acre prime freehold waterfront site in
downtown Miami

» Received planning approval for a mixed-
use development

» 80% hotel occupancy in 9M16 for the 527-
room Hilton Miami Downtown
(9M15: 83%)

GENTING

* Pending approval from the National Indian Gaming Commission
MALAYSIA
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Prospects and Focus

General Prospects

» Global economic conditions are expected to remain challenging with subdued
outlook for the major advanced economies

» The demand for international tourism is expected to remain positive

» Cautious on near term outlook for the L&H industry; remains positive on the
longer term

Resorts World Genting

» The Group continues to place emphasis on, amongst others:-
* enhancing yielding capabilities;
e operational efficiencies;
» database marketing efforts; and
* improving service delivery at RWG

» Continue to ramp up pre-opening activities in the coming months

GENTING

MALAYSIA
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Prospects and Focus

Genting UK
» Remains cautious on the volatility implicit in the premium players business

» Further grow market share in the non-premium players business as well as
improve its business efficiency

» Continues to focus on stabilising the operations and grow business volumes
at both RW Birmingham and the online operation

Resorts World Casino New York City

» Continues to introduce measures and enhance its direct marketing efforts to
encourage higher levels of visitation and frequency of play to the property

Resorts World Bimini
» Remains steadfast to grow business volumes at RW Bimini

» Focus on implementing targeted marketing initiatives to drive increased
visitation to the resort

GENTING

MALAYSIA
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Disclaimer

Some of the statements made in this presentation
which are not statements of historical facts are
forward-looking statements and are based on the
current beliefs, assumptions, expectations,
estimates, objectives and projections of the
directors and management of the Genting
Malaysia Group (“Group”) about its business and
the industry and markets in which it operates.

These statements are not guarantees of future
performance and are subject to risks,
uncertainties and other factors some of which are
beyond the control of the Group and are difficult
to predict. Consequently, actual results could
differ materially from those expressed or forecast
in the forward looking statements as a result of,
among other factors, changes in economic and
market conditions, changes in the regulatory
environment and other business and operational
risks. The Group does not undertake to update
these forward-looking statements to reflect
events or circumstances that may arise after
publication.

Thank You

Visit us at
www.gentingmalaysia.com




